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IGNITE COMPANY

Source: Technomic Ignite Company

Two years after debuting its breakfast 
offerings in the United States, Wendy’s 
announced breakfast will soon be 
available at all locations across 
Canada. The brand plans to start 
serving breakfast this spring, with the 
full menu being revealed within the 
coming weeks.

The brand initially rolled out its 
breakfast offerings in the Untied States 
in early 2020. The menu currently 
consists of new takes on Wendy’s 
classics, such as the Breakfast 
Baconator, as well as more traditional 
breakfast sandwiches. It also recently 
unveiled the Hot Honey Chicken 

Biscuit, its first new breakfast item since 
the menu was initially announced. In a 
recent earnings report, the breakfast 
daypart accounted for nearly 8% of the 
burger chain’s total sales in the U.S. 

Wendy’s has been consistently growing 
its footprint in Canada, opening its 400th

location in the country last November. 
In 2021, its international same-store 
sales grew by nearly 21%. 
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IGNITE MENU

Base: 39,469 menu items across 501 operators 
Source: Technomic Ignite Menu, Q4 2020-Q4 2021

The list of fastest-growing items on 
Canadian menus over the past year 
sheds a light on industry trends. 

What’s New in Adult Beverages
Burgundy wines topped the fastest-
growing list, being served at both fine-
dining restaurants and contemporary 
CDRs. Hard seltzer also continues its 
growth on menus as consumers seek 
out lighter alternatives to beer. 

Spicy Ingredients Heat Up
Nashville hot claimed the spot as the 
second fastest-growing item on menus, 
most often appearing as a sauce on 
chicken sandwiches. The regional 

sauce gets its spice from cayenne 
pepper. Hot pepper serrano is also 
increasing on menus, appearing in a 
variety of dishes including pizza, pasta 
and tacos. 

Differing Dairy 
Clarified butter—butterfat with milk 
solids and water removed—is rising on 
menus as a companion to shellfish. 
Cyprus’ squeaky cheese, halloumi, is 
also seeing an increase, perhaps in 
conjunction with the growth of Turkish 
flavours (+17% year over year) on 
limited-service menus. 

Sauces Go Global
Indian butter chicken sauce is 
appearing more frequently on menus, 
perhaps as a result of increasing 
consumer gravitation toward global 
foods and flavours. The sauce, as the 
name implies, most often appears on 
chicken, but is starting to pop up on 
plant-based options such as cauliflower 
and chickpeas. French mignonette 
sauce, typically made with shallots, 
cracked pepper and vinegar and served 
with oysters, is also showing growth on 
menus. 

Fastest-Growing Items on 
Canadian Menus

MENU DATA

150%

67%

61%

50%

50%

45%

43%

39%

39%

39%

38%

Burgundy Wine

Nashville Hot

Hard Seltzer

Gremolata

Clarified Butter

Halloumi

Fior Di Latte

Rhubarb

Serrano

Butter Chicken
Sauce

Mignonette
Sauce

FASTEST-GROWING ITEMS 
YEAR OVER YEAR



© 2022 Technomic, Inc. 5

IGNITE CONSUMER

Base:  500 consumers per weekpart
Q: Thinking about the place you purchase breakfast from most often during the week/on the weekend, what are the 
main reasons you do so?
Source: Technomic Ignite Consumer featuring the Technomic 2021 Canadian Breakfast Consumer Trend Report

Convenient drive-thrus, mobile payment 
and order-ahead options are 
increasingly critical for attracting 
breakfast patrons.

On weekends, consumers most 
prioritize a convenient location when 
visiting restaurants for breakfast. During 
the week, convenience takes on more 
facets, such as the convenience of the 
drive-thru, the speed of its service and 
a restaurant’s positioning on the route 
to work/school.

During the pandemic, the convenience 
of a restaurant’s drive-thru became 
especially important on both weekdays 
(up from 20% in 2019) and weekends 

(up from 16%). The option to pay via 
mobile device increased by 7 
percentage points for both weekparts, 
and interest in order-ahead options also 
rose.

Shifts in Consumer 
Breakfast Priorities
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GLOBAL FOODSERVICE NAVIGATOR

Source: Technomic Global Foodservice Navigator Program consumer surveys conducted in 25 countries in 
February 2020, August 2020, February 2021 and August 2021
Image Source: Shutterstock

One of the largest and likely most 
permanent impacts that the pandemic 
has had on the restaurant industry is 
the enormous shift from both operators 
and consumers toward off-premise 
channels.

To be sure, services such as delivery, 
click-and-collect and drive-thru were 
already robust and growing prior to 
2020. 

But like so many other trends emerging 
at the time—like delivery-only kitchens 
and virtual brands—the pandemic 
accelerated the growth of off-premise 
across all corners of the world.

Today, delivery and takeout, which 

include drive-thru, carside handoff and 
counter collection, have grown to 
account for nearly two-thirds of all 
foodservice occasions across the 25 
countries Technomic tracks in its global 
program. 

Here are some other key stats from our 
recent whitepaper examining the state 
of off-premise, based on proprietary 
global sizing and ongoing consumer 
surveys conducted between February 
2020 and August 2021.

Globally, delivery now accounts for 31% 
of all purchases from foodservice 
venues, up from 25% in February 2020. 
That percentage has remained mostly 
steady since early in the pandemic.

The size of the total off-premise market 
in the 25 countries tracked accounted 
for about US$1.2 trillion in consumer 
spending at restaurants and bars in 
2021—roughly 56% of total spending.

Delivery accounts for about 13% of all 
purchases from restaurants and bars in 
North America, the lowest percentage 
of any region tracked. Of course, it’s 
important to note that the drive-thru is a 
much more established service in North 
America than most other markets.

Technomic has been tracking consumer 
ordering preferences across 
international markets since 2017. Learn 
more about the company’s global 
programs and capabilities.

Global State of Off-Premise

https://www.technomic.com/global-foodservice-navigator-program
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Since 1966, we have 
produced in-depth 

research focused on the 
foodservice industry.

We provide insights into consumer, 
industry and menu trends in 

the U.S., Canada and 23 countries 
around the world. 

Our team of experts helps leaders 
in the industry make complex 

business decisions, set strategy 
and stay ahead of the curve. 

Have questions about this report? 
Reach out to us today.

312-876-0004  
info@technomic.com  

technomic.com

You can get this 
report delivered to 

you bi-weekly! 
Sign up here>>

WANT MORE INSIGHTS?

Ignite Consumer
Get to know your customers’ 
customers through 60+ attributes 
and visit occasion metrics. 
Explore>>

Global Foodservice 
Navigator
Understand the global industry, 
from menu trends to consumers, 
in 25 countries. Explore>>

Ignite Company
See where restaurant chains 
are, how many units they have 
and how well they’re doing. 
Explore>>

Ignite Menu
Pinpoint the latest menu trends 
and see what’s on the horizon. 
Explore>>

https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.technomic.com%2Findustry-insights-report%3Futm_source%3DNewsletter%26utm_medium%3DIndustry%2520Insight%26utm_campaign%3Dindustry-insight-subscribe&data=04%7C01%7Ctschroeder%40technomic.com%7C35b238ccda26484b245408d89e41e2a2%7C2d753d1d7726485e9fec3c4d113d3be7%7C0%7C0%7C637433353099068167%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=fHecKwJZpRLqELI6t9bfnb2HtSssx%2Bl%2BN5UHEv0wITk%3D&reserved=0
https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.technomic.com%2Fdata-insights%2Fconsumer%2Fignite-consumer%3Futm_source%3DNewsletter%26utm_medium%3DIndustry%2520Insight%26utm_campaign%3Dignite-consumer&data=04%7C01%7Ctschroeder%40technomic.com%7C35b238ccda26484b245408d89e41e2a2%7C2d753d1d7726485e9fec3c4d113d3be7%7C0%7C0%7C637433353099088074%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=TpDBegFEQxLWyoudqrxhM7%2BDZXkFtKRUZfHY1MVVAds%3D&reserved=0
https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.technomic.com%2Fmembership-programs%2Fplanning-insights-programs%2Fglobal-foodservice-planning-program%3Futm_source%3DNewsletter%26utm_medium%3DIndustry%2520Insight%26utm_campaign%3Dglobal-program&data=04%7C01%7Ctschroeder%40technomic.com%7C35b238ccda26484b245408d89e41e2a2%7C2d753d1d7726485e9fec3c4d113d3be7%7C0%7C0%7C637433353099093053%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=OmmQ74XqDlgu%2BA6dnHG0VCZ%2FHpwnBCGrQtUZdyQRD1g%3D&reserved=0
https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.technomic.com%2Fdata-insights%2Findustry%2Fignite-company%3Futm_source%3DNewsletter%26utm_medium%3DIndustry%2520Insight%26utm_campaign%3Dignite-company&data=04%7C01%7Ctschroeder%40technomic.com%7C35b238ccda26484b245408d89e41e2a2%7C2d753d1d7726485e9fec3c4d113d3be7%7C0%7C0%7C637433353099073143%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=u3NqXlg%2BqMPEIhMG%2FTPtHeSSSDEXOfqgHUqrABowxhQ%3D&reserved=0
https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.technomic.com%2Fdata-insights%2Fmenu%2Fignite-menu%3Futm_source%3DNewsletter%26utm_medium%3DIndustry%2520Insight%26utm_campaign%3Dignite-menu&data=04%7C01%7Ctschroeder%40technomic.com%7C35b238ccda26484b245408d89e41e2a2%7C2d753d1d7726485e9fec3c4d113d3be7%7C0%7C0%7C637433353099078118%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=RC1%2B5A1iJCkvy0LWfkiqJQUw21X2xDPyFTAU3MXUhcQ%3D&reserved=0

	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7

