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IGNITE COMPANY

A&W posts strong
2022 same-store
sales

A&W SAME-STORE SALES
YEAR-OVER-YEAR CHANGE

A&W Canada’s same-store sales In 2021, the burger brand surpassed
decelerated in the second half of 2022. pre-pandemic sales totals from 2019.
After seeing double-digit growth in the A&W again eclipsed that mark in 2022,
first two quarters, same-store sales growing gross sales by over 17%
slowed to roughly 4% growth in the last compared to the 2019.

two quarters, ending 2022 with
comparable sales up over 7% on a
year-over-year basis.

In addition to solid sales growth, the
brand continues to expand, adding
more than 20 locations to the royalty

The increase in same-store sales is pool in 2022. 0
largely attributable to increases in 4.0%
average check and guest count. The
brand also raised menu prices slightly
in response to inflation and supply
chain increases.
Ignite Company clients: Click here for more Q12022 Q2 2022 Q3 2022 Q42022 Full Year 2022

Source: Technomic Ignite Company
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IGNITE MENU

Q4 2022 menu
pricing takeaways

Within the Ignite Menu Q4 data, there

are some pricing trends that stand out.

Here are some key year-over-year
takeaways from the most recent
quarter.

Overall prices are on the rise

Menu prices are up nearly 5% in the
last year, with kids (+9.2%) and senior
menus (+8.5%) seeing the steepest
increases. Other than adult beverages
(-4.1%), every mealpart has risen in
price over the past year.

Even value isn’t safe from inflation

Value meals (+10.9%) have risen in
price, as have combo plates

(+13.9%)—traditionally more cost-
effective items.

Proteins hit by rising costs

Across mealparts, several of the items
with the greatest year-over-year price
increases are protein-centric dishes.
This includes nonbreaded protein
appetizers (+14.1%), other protein
dishes (+12.1%) and beef dishes
(+10.2%).

Ignite Menu clients: Click here for more

Source: Technomic Ignite Menu data
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YEAR-OVER-YEAR AVERAGE PRICE CHANGE BY MEALPART

Mealpart

Kids Menu

Senior Menu

Add-On

Appetizer

Dessert

Nonalcohol Beverage
Entree

Side

Adult Beverage

Total

Average Price

$7.81
$12.59
$3.68
$13.23
$8.40
$4.24
$19.25
$5.77
$22.35

$10.14

YOY Average Price
Change

+9.2%
+8.5%
+8.2%
+8.2%
+8.0%
+7.3%
+5.8%
+1.2%

-4.1%

+4.9%
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IGNITE CONSUMER

Popular limited-
service chains
among Gen Zers

Booster Juice, an upbeat smoothie and
juice chain, ordinally ranks first among
all limited-service chains tracked within
Technomic Ignite Consumer brand
ratings data for having the heaviest Gen
Z patronage.

As the chart shows, 36% of Booster
Juice’s core guests—those who who
visit/order from the chain at least once a
month or more often—are Gen Zers.
This represents an 11 percentage-point
gap from the limited-service chain
average.

When it comes to the Gen Z occasion
at Booster Juice, this demographic is
more likely to visit/order from the chain
for breakfast (11% of recent occasions)

compared to all other generations (5%).

Gen Zers are also more likely than
other generations to have a friend
included in the party (21% of recent
occasions vs. 7%, respectively).

Ignite Consumer clients can find these
occasion-based Gen Z metrics and
more by using the “Filters” today.

Ignite Consumer clients: Click here for more

Base: 24,375 respondents ages 18+; Varies by brand

Source: Technomic Ignite Consumer, Q1 2022-Q4 2022

*Note: Core guests are defined as guests who identify visiting/ordering from the chain once a month or more often
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Booster Juice

Thai Express

Taco Bell

Pita Pit

Freshii

LSR Chain Avg.

LIMTED-SERVICE CHAINS WITH
THE HEAVIEST GEN Z PATRONAGE
% OF CORE GUESTS*

mGen Z = All other generations
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Want more insights?

You can get this
report delivered to

you biweekly!
Sign up here>>

Ignite Consumer

Get to know your customers’
customers through 60+ attributes
and visit occasion metrics.

Explore>>
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Ignite Company
See where restaurant chains

are, how many units they have
and how well they’re doing.

Explore>>

Global Foodservice
Navigator
Understand the global industry,

from menu trends to consumers,
in 25 countries. Explore>>

Ignite Menu

Pinpoint the latest menu trends
and see what’s on the horizon.

Explore>>
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Since 1966, we have
produced in-depth

research focused on the

foodservice industry.

We provide insights into consumer,
industry and menu trends in
the U.S., Canada and 23 countries
around the world.

Our team of experts helps leaders
in the industry make complex
business decisions, set strategy
and stay ahead of the curve.

Have questions?
Reach out to us today.

312-876-0004
info@technomic.com
technomic.com
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