Industry Insights

A roundup of noteworthy Canadian foodservice findings
for the week of April 6, 2026
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Ignite Company

Sales stagnate for
Pizza Pizza in second

half of 2025

Pizza Pizza Royalty Corp. closed 2025
with 0.9% same-store sales growth. The
company posted same-store sales
increases of 1.2% in Q1 and 2.1% in Q2,
but growth slowed significantly in the
latter half of the year, with modest
gains of 0.1% in Q3 and 0.2% in Q4.

The flagship Pizza Pizza brand achieved
0.7% same-store sales growth for the
year, while Pizza 73 recorded 1.9%
growth. Both brands saw slight
increases in orders and average
customer check for the year, despite a
decline in restaurant traffic during the
final quarter.

Addressing the challenges of declining
restaurant traffic, Paul Goddard,
president and CEO of Pizza Pizza
Limited stated, “While we delivered
positive sales in a very tough
environment, it is clear that
momentum has softened as customers
become more deliberate in how they
spend. That said, we will leverage our
strong everyday value leadership
position, backed by ongoing
enhancements to our menu,
restaurants and digital customer
experience to continue to grow
successfully.”

Ignite Company clients: Click here for more

Source: Pizza Pizza Royalty Corp. Investor Relations
*Note: Includes both Pizza Pizza and Pizza 73 brands
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Ignite Consumer

Diners’ need states
evolve throughout the
day

Within the Technomic ignite Consumer
program, guests at top chain
restaurants are asked to profile and
evaluate their most recent experience
in great detail. One key question asked
is what need state drove their specific
choice on the occasion—the emotional

driver behind their restaurant selection.

Taken in aggregate and by daypart,
what emerges is a snapshot of
consumer desires as they navigate any
given day. For example, diners report
better-for-you need states drive
approximately one-third of their
decisions during morning occasions.

But throughout the day, these healthy
need states recede and give way to the
need to satisfy a craving or to
experiential need states, such as social
connections and desire for novelty.

This provides suppliers and operators a
powerful tool in targeting consumers.
Understanding how motivations differ
dramatically across dayparts is an
essential strategic building block for
operators and suppliers working
together to build traffic and appeal
during different dayparts that may be
struggling.

Ignite Consumer clients: Click here for more

Base: 25,651 Canadian consumers ages 18+
Source: Technomic Ignite Consumer
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Global Foodservice Navigator Program % CONSUMERS ORDERING CHICKEN WITH PASTA

Proteins with pasta
around the world

South Africa

Along with pasta type, protein choices 15% more likely to select it than those
make up a critical differentiator in in Asia or the Middle East. Philippines
which dish—or restaurant—a

consumer prefers over another. But

Forty-one percent (41%) of global
consumers order meatballs with pasta.

consumers opt for ground beef in pasta
dishes. This figure shows more regional
variation, with Latin America, Europe
and North America consumers about

scallops. North America consumers are
notably more likely to prefer this
protein than in other regions. Canada

which?proteins are most popular with N A o W et o Indonesia _
pasta: variation as ground beef. On a market
Fifty-three percent (53%) of global level, consumer preference differs .
consumers prefer chicken as their main strongly between these two proteins, Colombia _
protein in pasta dishes. This easily with consumers in Japan, South Korea
bests any other surveyed protein and, and others twice as likely to pick one
notably, is generally stable across over the other. Mexico _
tracked regions. In some markets in
Latin America and Southeast Asia, this Forty percent (40%) of global
figure reaches nearly two-thirds of all consumers order shrimp with pasta U.S. _ 59%
consumers. dishes. This figure is easily the highest

of any seafood or shellfish protein, at
Forty-four percent (44%) of global Ieast)(/joubling that of muss%ls and Singapore _ 59%

Global Navigator clients: Click here for more Global average

Source: Technomic Global Foodservice Navigator Program Global Grab & Go Mexican Cuisine Report
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Want more insights?

You can get this
report delivered to

you biweekly!
Sign up here>>

Ignite Consumer

Get to know your customers'’
customers through 60+
attributes and visit occasion

metrics. Explore>>
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Ignite Company
See where restaurant chains

are, how many units they have
and how well they're doing.

Explore>>

Global Foodservice
Navigator
Understand the global industry,

from menu trends to
consumers, in 25 markets.

Explore>>

Ignite Menu

Pinpoint the latest menu trends
and see what'’s on the horizon.

Explore>>

@) Technomic

by informas

Since 1966, we have
produced in-depth
research focused on the
foodservice industry.

We provide insights into consumer,
industry and menu trends in
the U.S., Canada and 23 markets
around the world.

Our team of experts helps leaders
in the industry make complex
business decisions, set strategy
and stay ahead of the curve.

Have questions?
Reach out to us today.

312-876-0004
info@technomic.com
technomic.com
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