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The gap between restaurant prices and 
general inflation continued to grow in the 
first half of 2025 as consumers search for 
value in the foodservice industry. 

Food away from home inflation rose 3.8% 
year over year in April, outpacing general 
inflation, which sat at 1.7%, accentuating 
the notably higher restaurant prices that 
are stretching consumers’ wallets in 
2025. 

In late 2024 and into early 2025, the 
Canadian government instituted a 
temporary GST/HST holiday, exempting 
tax on certain goods, including groceries 
and food at restaurants. The result was a 

temporary, albeit substantial, drop in 
food prices to start the year. Restaurant 
prices have returned to normative levels 
since the tax holiday lapsed in February. 

As of April 2025, full-service inflation hit 
3.8%, while limited-service prices grew by 
3.6% on a year-over-year basis. 

Take advantage of Technomic’s 
Foodservice Industry Economic 
Indicators report for monthly intelligence 
on inflation and other key economic 
metrics impacting the industry. 

Source: Technomic Ignite Company

Ignite Company

Rising prices continue 
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Technomic’s Q1 2025 Ignite Menu data is 
live and, with it, some interesting 
findings about pricing and value. 

On average, prices are up 3.6% on 
menus year over year. Some of the 
mealparts seeing the biggest price hikes 
include kids menus (+4.2%), nonalcohol 
beverages (+4.1%) and add-ons (+4.7%). 

With these rising menu prices, 
consumers may be looking for value to 
make these price increases more 
palatable. But value meals have actually 
decreased on menus in the past year, 
down 8.5%. Some value meals on the 
decline include breakfast value meals 
(-10.5), pizza value meals (-12.1%) and 
sandwich value meals (-12.7%).

However, there are specific types of 
value meals showing growth, including 
fish/shellfish value meals (+6.3%), 
quesadilla value meals (+7.7%) and 
burger value meals (+10.0%). But even 
value offerings aren’t immune to menu 
inflation, with these entrees increasing 
6.5% in price year over year. Some value 
meals that have seen large price hikes 
include chicken value meals (+12.0%) 
and mixed dish value meals (+28.3%).

As costs continue to increase, operators 
may have to experiment with new ways 
to offer value beyond price, such as 
focusing on unique or craveable menu 
items or leaning into more limited-time 
offers.  

Ignite Menu

How value is showing 
up on menus

Source: Technomic Ignite Menu
Image Source: Shutterstock

https://ignite.technomic.com/searchResults/menu/?CourseCategory=589&search=Value+Meals&regionCountry=CA&searchType=CourseCategory&utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20250609&utm_id=20250609#MenuData:Categories-38:Dishes-589
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More than half of Canadians (56%) agree 
that they usually pick restaurants with 
lower prices—the most that we’ve seen 
historically. Unfortunately, menu prices 
are also among the highest ever seen, so 
what should operators do for value-
seeking diners in this environment?

One suggestion is for operators, 
especially at full service, to keep the 
dine-in experience top of mind. Yes, off-
premise is an important avenue, but it 
should not compromise dine-in staffing 
and overall experience.

With on-premise dining still bouncing 
back, largely driven by  younger diners, 
operators have tremendous opportunity 
to deliver on value inherent to the in-
restaurant experience.

In fact, full-service guests who dined in 
were more likely than guests who 
ordered for off-premise to provide higher 
ratings on measures of prices relative to 
others, value through high-quality menu 
items and intent to return.

Limited-service restaurants saw a similar 
boost in value perceptions among dine-
in versus off-premise guests.

Base: 6,000 Canada consumers ages 18+ per quarter shown
Source: Technomic Ignite Consumer

Ignite Consumer 

Value is increasingly 
top of mind for 
Canadian diners
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Survey data indicates that since 2020, 
global consumers have come to place 
less importance on overall value for 
money spent in how they choose limited-
service restaurants to visit, with this 
pattern varying by market and region. 

In no surveyed region was this downward 
pattern more noticeable than in North 
America, where the percentage of 
consumers placing importance on value 
fell from 90% in Q1 2020 to just 75% in Q1 
2025. This 15% drop nearly doubles both 
the global drop (88% to 80% over the 
same period) and that in Asia (89% to 
80%).

Consumers in Europe alone saw a similar 
drop (91% to 78%)—a stark contrast to 

those in Latin America, where it saw a 5% 
drop from its 2020 height (87%), or those 
in the Middle East, which saw no overall 
change from 2020 to 2025.

Middle East consumers, however, 
uniquely fluctuated in how many 
restaurant-goers placed importance on 
overall value, spiking in Q1 2022—as 
many did globally—before falling back in 
2025 to early 2020 levels. 

Get more data-driven insights into 
consumer trends from a global 
perspective with Technomic’s Global 
Foodservice Navigator program.

Global Foodservice Navigator

Value around the world
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https://www.technomic.com/global-foodservice-navigator-program
https://www.technomic.com/global-foodservice-navigator-program
https://ignite.technomic.com/landingPages/globalWallChart?utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20250609
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Since 1966, we have 
produced in-depth 

research focused on the 
foodservice industry.

We provide insights into consumer, 
industry and menu trends in 

the U.S., Canada and 23 markets 
around the world. 

Our team of experts helps leaders 
in the industry make complex 

business decisions, set strategy 
and stay ahead of the curve. 

Have questions? 
Reach out to us today.

312-876-0004  
info@technomic.com  

technomic.com

Want more insights?

You can get this 
report delivered to 

you biweekly! 
Sign up here>>

Ignite Consumer
Get to know your customers’ 
customers through 60+ attributes 
and visit occasion metrics. 
Explore>>

Global Foodservice 
Navigator
Understand the global industry, 
from menu trends to consumers, 
in 25 markets. Explore>>

Ignite Company
See where restaurant chains 
are, how many units they have and 
how well they’re doing. Explore>>

Ignite Menu
Pinpoint the latest menu trends 
and see what’s on the horizon. 
Explore>>

https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.technomic.com%2Findustry-insights-report%3Futm_source%3DNewsletter%26utm_medium%3DIndustry%2520Insight%26utm_campaign%3Dindustry-insight-subscribe&data=04%7C01%7Ctschroeder%40technomic.com%7C35b238ccda26484b245408d89e41e2a2%7C2d753d1d7726485e9fec3c4d113d3be7%7C0%7C0%7C637433353099068167%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=fHecKwJZpRLqELI6t9bfnb2HtSssx%2Bl%2BN5UHEv0wITk%3D&reserved=0
https://www.technomic.com/ignite-consumer?utm_source=newsletter&utm_medium=industry-insights&utm_campaign=consumer
https://www.technomic.com/global-foodservice-navigator-program?utm_source=newsletter&utm_medium=industry-insights&utm_campaign=globalnav
https://www.technomic.com/ignite-company?utm_source=newsletter&utm_medium=industry-insights&utm_campaign=company
https://www.technomic.com/ignite-menu?utm_source=newsletter&utm_medium=industry-insights&utm_campaign=menu
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