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For a limited time, you can take 15% off 
Technomic’s 2021 Consumer Trend Reports!

Explore shifting consumer attitudes, 
behaviors and preferences to drive menu 
innovation and guide business strategy.

https://www.technomic.com/reports/consumer/consumer-trend-reports/beef-and-pork
https://www.technomic.com/reports/consumer/consumer-trend-reports/seafood-and-vegetarian
https://www.technomic.com/reports/consumer/consumer-trend-reports/poultry
https://www.technomic.com/reports/consumer/consumer-trend-reports/emerging-channels
https://www.technomic.com/reports/consumer/consumer-trend-reports/college-and-university
https://www.technomic.com/reports/consumer/consumer-trend-reports/burger
https://www.technomic.com/reports/consumer/consumer-trend-reports/value-and-pricing
https://www.technomic.com/reports/consumer/consumer-trend-reports/starters-small-plates-sides
https://www.technomic.com/reports/consumer/consumer-trend-reports/dessert
https://www.technomic.com/reports/consumer/consumer-trend-reports/flavor
https://www.technomic.com/reports/consumer/consumer-trend-reports/breakfast
https://www.technomic.com/reports/consumer/consumer-trend-reports/retail-foodservice
http://www.technomic.com/2021specialoffer
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IGNITE COMPANY

Source: Technomic Ignite Company

As COVID-19 encouraged diners to 
stay home and order delivery, sales 
surged for the industry’s largest pizza 
chains. But as foodservice restrictions 
have eased throughout 2021, providing 
consumers with a wider variety of dining 
options, the top pizza players have 
experienced a notable deceleration in 
sales momentum.

Domino’s saw its first negative U.S. 
same-store sales value in 10 years, 
posting a decrease of 1.9% in the third 
quarter ending Sept. 12. However, 
year-to-date comparable sales for the 
brand remain positive at 4.6% as 
compared to 2020.

While same-store sales remained 
positive at Pizza Hut during the third 
quarter ending Sept. 30, it decelerated 
to 2.0%, after expanding by 4.0% and 
16.0% over prior two quarters.

Papa John’s was the only brand to see 
its same-store sales improve relative to 
the prior quarter, accelerating to 6.9%, 
after a 5.2% increase in the second 
quarter. However, the last two quarters 
have fallen notably short of the double-
digit sales increases achieved 
throughout 2020.

Same-Store Sales 
Slow for Top Pizza 
Players
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IGNITE MENU

Source: Technomic Ignite Menu
Image Source: Shutterstock

Technomic recently released its annual 
trend predictions. This year’s theme 
was “The Year of the Climb.” In 2022, 
operators will seek out strategies that 
will help them innovate around menu 
shortages, among the many other 
challenges they’re facing. See ahead 
for one of our menu trend predictions 
for 2022. 

All in on Prep
Persistent supply chain woes will force 
operators to innovate with unique and 
varied preparations of ingredients 
already on hand, allowing for expanded 
menus without adding new SKUs. 

Picture operators roasting or grilling 
items that are typically served raw for 
new textures, blistering or aging fare for 
added flavor dimensions, and pickling, 
jamming or fermenting ingredients to 
extend their shelf life and bring forth 
new taste experiences. Why reserve 
buttermilk-braising solely for chicken? 
Why only serve radishes and lettuce 
raw? The sky’s the limit for showcasing 
nontraditional ingredient preparations in 
the coming year.

To the right, see examples of this trend 
in action at independents today.

2022 Menu Trend 
Prediction: 
All in on Prep

EXAMPLES

Little Gem Salad—blistered gems, Caesar vinaigrette and 
Parmesan (Bon Temps in Los Angeles)

Frozen Rojo Sangria—Grey Goose Essences Strawberry 
Lemonade, D’Usse cognac and red wine (Lirica in Chicago)

Salmon Skin Chicharrons—fermented garlic aioli (Mirame
in Beverly Hills, Calif.)

Pea Agnolotti—carrot 
vinegar and pea shoots 
(Esther’s Kitchen in Las 
Vegas)

https://www.technomic.com/press-release/2022-year-climb
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IGNITE CONSUMER

*Base: 1,500 consumers who visit foodservice
**Base: Approx. 800 consumers
Source: Technomic Ignite Consumer featuring the Technomic 2021 Flavor Consumer Trend Report

Half of consumers are likely or 
extremely likely to try new flavors when 
dining in at a restaurant, emphasizing 
the importance of flavor innovation 
during on-premise occasions.* As 
consumers return to restaurant dining 
rooms, this aligns with the pent-up dine-
in demand that was stifled by pandemic 
restrictions and gradual, cautious shifts 
in restaurant behavior. 

More than two in five consumers (42%) 
are more likely to try new flavors from a 
restaurant than they are when cooking 
at home, further supporting the desire 
for flavor trial on-premise.**

Operators and suppliers must focus 
future flavor innovation around the dine-
in occasion, where consumers are able 
to ask questions about unfamiliar 
ingredients and restaurant staff can 
provide more detailed descriptions or 
recommendations. This could come in 
the form of offering exclusive new items 
only for on-premise occasions or 
introducing new dishes for dine-in 
service before making them more 
broadly available on off-premise menus. 

Dine-In Occasions 
Are Prime for Future 
Flavor Innovation

50%

38%

35%

Dine-in

Takeout/carryout

Delivery

LIKELIHOOD OF TRYING NEW FLAVORS BY ORDER FORMAT*
% LIKELY OR EXTREMELY LIKELY

42% of consumers agree or completely agree they 
are more likely to try a new or unique flavor from a 
restaurant than when cooking at home** 
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GLOBAL FOODSERVICE NAVIGATOR

Source: Technomic Global Foodservice Navigator Program
Image Source: Shutterstock 

Restaurants have been taking steps to 
go public at a rapid pace over the past 
year, particularly in China, India and the 
United States. 

We’ve covered IPO plans and filings 
from the likes of Dodo Pizza in Russia, 
Pizza Hut in Australia, Krispy Kreme in 
the U.S., Tealive in Malaysia and 
Nayuki Tea in China.

Here’s a rundown on the latest.

Helen’s—representative of the nascent 
late-night consumption scene in 
China—raised about US$340 million 
with its IPO in Hong Kong. 

Burger King and Popeyes operator in 
Turkey and China is reportedly again 

mulling an IPO, seeking as much as 
US$250 million.

Domino’s in China is reportedly looking 
to raise up to US$100 million with a 
listing in Hong Kong.

Heytea is also again in the news in 
China, potentially mulling an IPO that 
could fetch the cheese tea pioneer 
upwards of US$500 million. 

Michelle Ice City—the tea and dessert 
chain that reportedly recently opened its 
20,000th location in China—is 
considering a listing on the mainland.

Burger King’s business in the U.K. is 
eyeing an IPO that could raise about 
US$800 million.

Madero is seeking about US$370 
million with a listing for its steakhouse 
and burger chain business in Brazil.

Technomic tracks restaurant chain 
news and developments daily across 
25 countries in a dozen languages. 
Learn more now.

Restaurant IPOs 
Stay Hot Globally

https://www.cafe-future.ru/news/dodo-brands-planiruet-vyyti-na-ipo-v-2024-godu-/
https://www.smh.com.au/business/companies/pizza-hut-aims-to-topple-domino-s-as-owners-mull-asx-ipo-20210117-p56upr.html
https://www.cnbc.com/2021/07/01/krispy-kreme-ipo-dnut-starts-trading-on-the-nasdaq.html
https://www.dealstreetasia.com/stories/malaysia-tealive-ipo-197162/
https://www.yicaiglobal.com/news/bubble-tea-brand-nayuki-raises-usd100-million-ahead-of-hong-kong-listing
https://www.weekinchina.com/2021/09/hanging-out-at-helens/
https://www.bloomberg.com/news/articles/2021-09-01/burger-king-s-biggest-franchisee-said-to-pick-turkey-ipo-banks
https://www.bloomberg.com/news/articles/2021-10-28/domino-s-pizza-china-franchisee-said-to-mull-hong-kong-ipo
https://www.bloombergquint.com/china/china-s-heytea-is-said-to-tap-ubs-for-500-million-hong-kong-ipo
http://news.winshang.com/html/069/1211.html
https://news.sky.com/story/burger-king-picks-banks-to-serve-up-600m-london-flotation-12466773
https://mercadoeconsumo.com.br/2021/08/04/madero-chega-a-bolsa-para-tentar-reduzir-endividamento/
https://www.technomic.com/membership-programs/planning-insights-programs/global-foodservice-planning-program
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Since 1966, we have 
produced in-depth 

research focused on the 
foodservice industry.

We provide insights into consumer, 
industry and menu trends in 

the U.S., Canada and 23 countries 
around the world. 

Our team of experts helps leaders 
in the industry make complex 

business decisions, set strategy 
and stay ahead of the curve. 

Have questions about this report? 
Reach out to us today.

312-876-0004  
info@technomic.com  

technomic.com

You can get this 
report delivered to 

you bi-weekly! 
Sign up here>>

WANT MORE INSIGHTS?

Ignite Consumer
Get to know your customers’ 
customers through 60+ attributes 
and visit occasion metrics. 
Explore>>

Global Foodservice 
Navigator
Understand the global industry, 
from menu trends to consumers, 
in 25 countries. Explore>>

Ignite Company
See where restaurant chains 
are, how many units they have 
and how well they’re doing. 
Explore>>

Ignite Menu
Pinpoint the latest menu trends 
and see what’s on the horizon. 
Explore>>

https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.technomic.com%2Findustry-insights-report%3Futm_source%3DNewsletter%26utm_medium%3DIndustry%2520Insight%26utm_campaign%3Dindustry-insight-subscribe&data=04%7C01%7Ctschroeder%40technomic.com%7C35b238ccda26484b245408d89e41e2a2%7C2d753d1d7726485e9fec3c4d113d3be7%7C0%7C0%7C637433353099068167%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=fHecKwJZpRLqELI6t9bfnb2HtSssx%2Bl%2BN5UHEv0wITk%3D&reserved=0
https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.technomic.com%2Fdata-insights%2Fconsumer%2Fignite-consumer%3Futm_source%3DNewsletter%26utm_medium%3DIndustry%2520Insight%26utm_campaign%3Dignite-consumer&data=04%7C01%7Ctschroeder%40technomic.com%7C35b238ccda26484b245408d89e41e2a2%7C2d753d1d7726485e9fec3c4d113d3be7%7C0%7C0%7C637433353099088074%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=TpDBegFEQxLWyoudqrxhM7%2BDZXkFtKRUZfHY1MVVAds%3D&reserved=0
https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.technomic.com%2Fmembership-programs%2Fplanning-insights-programs%2Fglobal-foodservice-planning-program%3Futm_source%3DNewsletter%26utm_medium%3DIndustry%2520Insight%26utm_campaign%3Dglobal-program&data=04%7C01%7Ctschroeder%40technomic.com%7C35b238ccda26484b245408d89e41e2a2%7C2d753d1d7726485e9fec3c4d113d3be7%7C0%7C0%7C637433353099093053%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=OmmQ74XqDlgu%2BA6dnHG0VCZ%2FHpwnBCGrQtUZdyQRD1g%3D&reserved=0
https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.technomic.com%2Fdata-insights%2Findustry%2Fignite-company%3Futm_source%3DNewsletter%26utm_medium%3DIndustry%2520Insight%26utm_campaign%3Dignite-company&data=04%7C01%7Ctschroeder%40technomic.com%7C35b238ccda26484b245408d89e41e2a2%7C2d753d1d7726485e9fec3c4d113d3be7%7C0%7C0%7C637433353099073143%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=u3NqXlg%2BqMPEIhMG%2FTPtHeSSSDEXOfqgHUqrABowxhQ%3D&reserved=0
https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.technomic.com%2Fdata-insights%2Fmenu%2Fignite-menu%3Futm_source%3DNewsletter%26utm_medium%3DIndustry%2520Insight%26utm_campaign%3Dignite-menu&data=04%7C01%7Ctschroeder%40technomic.com%7C35b238ccda26484b245408d89e41e2a2%7C2d753d1d7726485e9fec3c4d113d3be7%7C0%7C0%7C637433353099078118%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=RC1%2B5A1iJCkvy0LWfkiqJQUw21X2xDPyFTAU3MXUhcQ%3D&reserved=0
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