Industry Insights

A roundup of noteworthy foodservice findings

for the week of March 11, 2024

AL
This report is authorized for use solely by the parties noted in the written contract. No part of the publication ,;_x:\\ l /”// -
may be reprinted, redistributed or put into an electronic or information retrieval system without the prior permission = = Tech nom Ic
of Technomic, Inc ’// \*-I." ®
’ ) -, >
72N

© 2024 Technomic, Inc.



Guide your
team's strategic &
planning with A
Multi Client
Studies

Breakfast

K-12 Foodservice

Foodservice Disposables

7‘ Convenience-Store Beverage
The Future of Off-Premise

_ ;,7 The Dynamics of Off-Premise Catering
Healthcare Foodservice

Away-From-Home Beverage
Navigator

College & University
Bakery

On-Premise 2028
Business & Industry

Pizza
Lodging
SRR St
»/7/‘ \\\\\\- ecnnomic.



https://www.technomic.com/multi-client-studies?utm_source=ad&utm_medium=Industry_Insights

Ignite Company

Pizza players saw
mixed results in 2023

The industry’s top three pizza players,
Domino’s, Pizza Hut and Papa Johns,
all ended 2023 with positive annual
same-store sales growth, despite mixed
results during the year.

Domino’s finished 2023 with full-year
U.S. same-store sales growth of
1.6%, capped by a 2.4% increase in
the fourth quarter.

Pizza Hut hit 1% same-store sales
growth for the year, punctuated by a
4% decline in the last quarter of
2023. Despite stagnant sales in the

U.S., Pizza Hut still has its eyes on
global expansion, opening 1,586 new
restaurants in 73 different countries
during 2023.

Same-store sales were up 1% on a
year-over-year basis for Papa Johns
in 2023. A 3% increase in domestic
company-owned restaurants helped
drive this increase, while international
comparable sales dropped 3% for the
year.

Ignite Company clients: Click here for more

Sources: Technomic Ignite Company
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Ignite Consumer

Are LSRs stealing
share from CDRs?

During previous periods of economic
uncertainty, conventional wisdom held
that consumers would “trade down”
when it came to segments. In essence,
diners would forego an occasion at a
casual-dining operator and opt for fast
casual or a segment that typically cost
less—opting for lower-priced
restaurants to maintain overall
frequency. For example, if a consumer
dined out for lunch five days a week, an
uneven economy would encourage
them to choose cheaper fare to stretch
their dollar while maintaining routine
behaviors.

Restaurant traffic has been a highly

publicized issue in recent periods, but
this is the result of consumers dialing
back on their overall usage. Inflation is
likely the largest drag on restaurant
traffic, and we may be tempted to think
that struggling operators are falling
victim to the traditional trade down.

Yet a closer look at “lost traffic”
numbers at two major casual-dining
chains shows no real changes in

segments who ultimately won the order.

Yearly comparisons show no change in
the number of diners who considered
these brands yet ended up at quick
service or fast casual—indicating a lack
of trading for less-expensive options.

Ignite Consumer clients: Click here for more

Base: Varies, approx. 2,000 consumers per brand for each calendar year shown

Source: Technomic Ignite Consumer
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Global Foodservice Navigator

Where is Japanese
food most popular?
Clue: It’s not Japan)

For the last five years of Global
Navigator consumer survey data,
Japanese food has ranked in the top
five cuisines worldwide for consumer
interest. So, where is it the most
popular?

With 68% of consumers ordering it at
least occasionally, Indonesia takes the
top spot worldwide, beating the

Philippines and Japan (which ranks No.

3 globally!).

Southeast Asia consumers in general
have special enthusiasm for Japanese
food, with markets from this region

making up half of the top 10 list.

Latin America consumers show
similarly high interest in it (37%), partly
due to strong enthusiasm in Brazil,
where a long tradition of Nikkei cuisine
has become an important part of the
national gastronomic heritage, as well
as interest in Mexico.

Conversely, interest is notably low in
markets like Germany, India and the
U.K. (19%), as well as in the Middle
East, where an average of just 10% of
consumers order Japanese food at
least occasionally.

Global Navigator clients: Click here for more

Source: Technomic Global Foodservice Navigator Program
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Want more insights?

You can get this
report delivered to
you bi-weekly!
Sign up here>>

Ignite Consumer

Get to know your customers’
customers through 60+ attributes
and visit occasion metrics.

Explore>>

© 2024 Technomic, Inc.

Ignite Company
See where restaurant chains

are, how many units they have
and how well they’re doing.

Explore>>

Global Foodservice
Navigator
Understand the global industry,

from menu trends to consumers,
in 25 countries. Explore>>

Ignite Menu

Pinpoint the latest menu trends
and see what’s on the horizon.

Explore>>

Since 1966, we have
produced in-depth
research focused on the

foodservice industry.

We provide insights into consumer,
industry and menu trends in
the U.S., Canada and 23 countries
around the world.

Our team of experts helps leaders
in the industry make complex
business decisions, set strategy
and stay ahead of the curve.

Have questions?
Reach out to us today.

312-876-0004
info@technomic.com
technomic.com
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