Industry Insights

A roundup of noteworthy foodservice findings
for the week of June 8, 2026
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Ignite AI is live ! 4' Start chatting with Ignite Al to refine your search

Ask questions, get instant
answers with detailed sourcing
directly from Ignite.

Based on the 2025 reports, the top restaurants by sales for Limited-

H are as follows:
Try it now! e astotor
Limited-Service Restaurants (LSR)

1. McDonald's: $53.5 billion in U.5. systemwide sales 1,
2. Domino's: $9.5 billion in U.S. systemwide sales U}
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https://ignite.technomic.com/?aichat=reports

Ignite Company CHAIN RESTAURANT LOCATIONS BY STATE
TOP 1,500 CHAIN RESTAURANTS

Which states have the
most chain
restaurants?

Led by California, Texas and Florida, New York has the lowest
nearly 97,000 total chain restaurant concentration of chain restaurants
locations can be found in just five among the group, with one location
states, accounting for approximately per 1,908 residents.
=0 Qfa” oGl T e Additional state-level location Florida
locations. o :
insights can be found in the newly-
Among the top five states, Ohio and released State of Chain Restaurants
Texas overindex the most heavily on report on Ignite.

chain locations per resident. Ohio is
home to one chain restaurant for
every 1,097 residents, while Texas
has one per each 1,105 residents.

New York

Ignite Company clients: Click here for more

Note: Location counts reflect 2025 year-end
Source: Technomic Ignite Company
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https://ignite.technomic.com/Reports/View/province-level-location-intelligence-technomic?categoryName=Top+250+Chain+Forecasts&programName=Company+&utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20260608

Ignite Menu clients: Click here for more
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https://ignite.technomic.com/Reports/View/seasons-eatings-fall-2026-technomic?utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=Season%27s+Eatings+-+Fall+2026&utm_id=20260608

Ignite Consumer

Ignite Consumer Al
Identifies Gen Z’s Top-Rated
Chains for Value

Limited-service restaurants (LSRs) have
a slight edge when it comes to Gen Z
value perception. Six of the top 10
brands are LSRs, with La Madeleine, 7
Brew and Newk's Eatery leading the
entire list, underscoring Gen Z's
tendency to reward brands that deliver
quality and speed without a premium
price tag.

Premium full-service brands (FSR) can
compete on value with the right
positioning. Din Tai Fung, Logan's
Roadhouse, Outback Steakhouse and
Seasons 52 appear in the top 10,
demonstrating that Gen Z does not
automatically penalize upscale dining
on value metrics when the quality

experience is perceived as justifying the

price.

Ignite Consumer clients: Click here for more

Portillo's stands out for return and
recommendation intent. Among LSRs,
Portillo's posts the second-highest
return/recommend top-box score at
45.2% across the full top 25. This
suggests strong loyalty conversion
among Gen Zers—a meaningful
indicator beyond simple satisfaction.

Coffee and beverage concepts show
strong price-value alignment. 7 Brew
(46.5% price value) and Tous les Jours
(40.0% price value) rank among the
highest for price/affordability within
their overall tier, reinforcing that
beverage-led formats resonate with
Gen Z's everyday value expectations.

Note: Based on response to the following Technomic Ignite Consumer Al prompt: “Which restaurants do Gen Zers

rate highest for value?”
Source: Technomic Ignite Consumer
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TOP 10 BRANDS—GEN Z'S VALUE TOP-BOX RATINGS

La Madeleine

7 Brew Drive
Thru Coffee

Newk's Eatery

Din Tai Fung

Logan's
Roadhouse

Scooter's
Coffee

Outback
Steakhouse

Portillo's
Tous les Jours

Seasons 52

Price/

Return/

Overall Value Affordability Quality Value Recommend

Top Box %

Top Box %

Top Box %

Top Box %



https://ignite.technomic.com/?aichat=consumer&utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20260608

Global Foodservice Navigator Program

Where are fried
chicken brands

growing?

Bb.q Chicken operator Genesis BBQ
reportedly inked a new deal to expand
the chain into India. The South Korea-
based multibrand operator is now
partnering with SrikG Group to develop
the chicken QSR in the market.

California Fried Chicken operator PT
Pioneerindo Gourmet International
plans to open 20 units in 2026. The
Indonesia-based multichain operator
intends to open the units under its
flagship chicken QSR, as well as its
secondary brands.

Church’s Texas Chicken is set to enter
China. The U.S.-based chicken QSR is

partnering with franchisee Deke
Shengtang to develop at least 600 units
in the coming years.

KFC plans to open 100 units in Africa in
2026. The majority of the growth for
the U.S.-based chicken QSR is expected
to take place in South Africa.

Lao Xiang Ji expanded into Malaysia—
its first international outpost. The
China-based chicken QSR—also known
as Hometown Chicken and LX]—ended
2025 with about 1,750 units on the
mainland.

Global Navigator clients: Click here for more

Image Source: Bb.q Chicken India Instagram
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https://www.financialexpress.com/business/news/south-koreas-bb-q-chicken-set-for-india-debut/4226304/
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https://www.instagram.com/p/DYw3UhfPNcU/

Key Takeaways

1. Baby Boomers Lead on Value

Baby boomers top these rankings,
scoring 88.3% to 91.4%, suggesting
these factors are all important to them.

2. Gen X Holds Strong in the
Middle

Gen X consistently scores in the mid- to
upper-80s across all value attributes,
placing notably high on value through
quality menu items (87.9%), suggesting
this cohort remains highly quality-
conscious when assessing worth.

3. Millennials Are Value-Aware
But Selective

Millennials score in the low- to mid-80s
across all dimensions, indicating value
is still a meaningful driver but not as
dominant as it is for older cohorts.

4. Gen Z Registers the Lowest
Value Importance

Gen Z scores range from 78.5% to
80.3%. This gap vs. older generations
suggests Gen Z may weight other
factors, such as brand identity,
experience, digital convenience or
social values more heavily when
choosing a restaurant.

IMPORTANCE RATINGS BY GENERATION (% IMPORTANT/VERY IMPORTANT)

Value Attribute

Value through quick, high-quality
service

Right place for this specific occasion

Value through high-quality menu
items

Will return in the near future

Baby
GenZ Millennials Gen X Boomers

77.8%
71.7%
76.7%

72.1%
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Consumer Trend Reports

Inflation drives value-focused

dining

Value is top of mind when choosing
where to eat, with nine in 10
consumers saying value plays an
important role. This means rising prices
pose a threat to foodservice traffic, as
83% of consumers say they notice
increasing prices at restaurants and a
majority (63%) are cooking at home
more as a result.

In response to rising prices, nearly half
of consumers (45%) plan to visit
restaurants less often over the next 12
months, and 38% say they will actively
seek out more deals and promotions.
Price sentiment remains strained, with
just 29% believing current restaurant
prices are reasonable, compared to
40% who disagree. In addition, half of
consumers (50%) are concerned that

Learn more about Consumer Trend Reports

Source: Technomic 2026 Value & Pricing
Image Source: Shutterstock
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tariffs could push prices even higher,
emphasizing ongoing price-sensitivity
and uncertainty. Guests are adjusting
their spending in various ways, with
some cutting back on certain
mealparts. Alcohol beverage, a high-
margin category, is the most likely to be
skipped due to high prices, which could
threaten operators who rely heavily on
the bar to drive profit. Promotions and
specials, such as BOGOs and value
menus, will be key to getting customers
in the door.

Get more data-driven insights on
the retail foodservice space,
including consumer attitudes,
behaviors and perspectives with the
Technomic 2026 Value & Pricing
Consumer Trend Report.

Value & Pricing CTR

consumer
trend reports

(© Technomic



https://ignite.technomic.com/Reports/View/consumer-trend-reports-2026-us-value-pricing-technomic?utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20260608&utm_id=20260608
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Cultivate your menu strategy
from ideation to launch

Discover market-level food
trends, track limited-time 44
offers and test new menu
items on the fly with

Ignite Menu

Learn more



https://www.technomic.com/ignite-menu?utm_source=Industry_Insights&utm_medium=Ad

Want more insights?

You can get this
report delivered to
you biweekly!
Sign up here>>

Ignite Consumer

Get to know your customers’
customers through 60+
attributes and visit occasion

metrics. Explore>>
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Ignite Company

See where restaurant chains
are, how many units they have
and how well they're doing.

Explore>>

Global Foodservice

Navigator
Understand the global industry,

from menu trends to
consumers, in 25 markets.

Explore>>

Ignite Menu

Pinpoint the latest menu trends
and see what's on the horizon.

Explore>>
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by informas

Since 1966, we have
produced in-depth
research focused on the
foodservice industry.

We provide insights into consumer,
industry and menu trends in
the U.S., Canada and 23 markets
around the world.

Our team of experts helps leaders
in the industry make complex
business decisions, set strategy
and stay ahead of the curve.

Have questions?
Reach out to us today.

312-876-0004
info@technomic.com
technomic.com
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