Industry Insights

A roundup of noteworthy foodservice findings
for the week of July 27, 2026
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Ignite Company SUPERMARKET & CLUB STORE CHAINS
PREPARED FOODSERVICE SALES: ANNUAL CHANGE

Supermarket chain
foodservice sales hit
$31 billion last year

Supermarket and club store chains Additional sales and location
generated $31 billion in prepared performance trend insights for 225
foodservice sales across a cumulative leading supermarket and club store
footprint of 29,775 U.S. stores in 2025, chains are now accessible via Ignite.
according to newly available research

on Ignite.

Robust growth by leading players like
Publix, Whole Foods Market, Costco
and H-E-B helped drive an overall
foodservice sales increase of 4.8% in
2025. While sales growth remained
sturdy, annual gains decelerated for
the fourth-straight year.

Source: Technomic Ignite Company
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Ignite Menu

Trends among today's top-rated
limited-time offers

Technomic's recently published LTO
Thought Starters report identifies three
trends that we're seeing among within
limited-time offers that consumers
have rated especially appealing. Let's
check them out.

Mango popping boba

Watermelon Strawberry Lemonade—
watermelon- and strawberry-flavored
lemonade topped with mango boba
(Wetzel's Pretzels) 53% likely or very
likely to purchase

Mango Tropiboba Bowl—acai base,
granola, pineapple, banana, mango-
flavored popping boba, freeze-dried
dragon fruit and honey drizzle (Tropical
Smoothie Cafe) 67% likely or much more
likely to visit

Kool Blue Fizz—watermelon and blue
raspberry sparkling water with Mango

Ignite Menu clients: Click here for more

Base: Approx. 250 LTOs

Poppin’ Boba (Dutch Bros Coffee) 64%
craveable or very craveable

Banana pudding innovations

Banana Pudding Pancakes—pancakes
infused with sliced bananas, topped
with a mix of banana and vanilla
pudding, sweet vanilla wafers, whipped
cream and powdered sugar (Metro
Diner) 72% likely or much more likely to
visit

Nilla Banana Pudding Jar Dessert—
layers of creamy banana pudding, Mini
Nilla Wafers and whipped topping,
served in @ mason jar (Slim Chickens)
64% craveable or very craveable

Banana Pudding Shake—blends sweet
banana flavor with vanilla wafer,
caramelized sugar and vanilla
(Whataburger) 55% unique or very
unique

Source: Technomic Ignite Menu Consumer-Rated LTOs, May 2026
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Jicama additions

Apple Jicama Salad—Golden Delicious
apples, jicama and fresh cilantro,
tossed in a creamy yogurt dressing and
finished with shaved Parmesan (Fogo
de Chao) 70% unique or very unique

Yuzu Butter Shrimp Tacos—flour and
hard corn shell with guacamole, yuzu
butter shrimp, jicama-and-cabbage
slaw, pico de gallo and avocado ranch
sauce (Condado Tacos) 60% likely or
much more likely to visit

Wagyu Spring Rolls—crispy spring roll
packed with premium wagyu beef,
jicama, carrots, onions and glass
noodles (Pei Wei) 61% craveable or very
craveable



https://ignite.technomic.com/Reports/View/lto-thought-starters-trends-among-top-rated-ltos-for-may-june-2026-technomic?categoryName=LTO+Thought+Starters&programName=Menu+Platinum&utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20260727

Ignite Consumer

Families show fast shift
to brand loyalty, while
role of value remains

steady

Among families with kids, the focus on
price-based value hasn't changed much
over the past two years, showing
similar increases as households
without children in paying attention to
menu prices and choosing lower-priced
restaurants.

However, name-brand loyalty is
growing faster among families with
kids. Agreement with statements such
as “it's worth it to pay more for name-
brand foods/beverages” and “I stick to
the same brands regardless of price”

Ignite Consumer clients: Click here for more

grew by 8 points for these families,
compared to the 2- to 3-point increase
for households with no kids.

This shows that while affordability is
still important, families are increasingly
prioritizing trusted, recognizable name
brands. Foodservice suppliers may
highlight the quality and reliability of
their branded products to connect with
this growing preference.

Base: 34,000 U.S. consumers ages 18+ per quarter
Source: Technomic Ignite Consumer
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TOP TWO BOX=% AGREE/STRONGLY AGREE

Attitudinal
Statement

| pay close attention
to menu prices so
that I can find the
best value for my
money

| usually pick
restaurants with
lower prices

It's worth it to pay a
little more for
name-brand foods
and beverages

| typically buy the
same brands
regardless of price,
even though other
brands may be less
expensive

Family status

Household has
no children

Household has
children

Household has
no children

Household has
children

Household has
no children

Household has
children

Household has
no children

Household has
children

Q1 Q1
2026

Two-
Year
Change
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Global Foodservice Navigator Program

Multichain operators outside the
U.S. post impressive growth

Operating System 2Year%

Operating Compan Structure [l Ownership

Multichain and multimarket operators
represent a sizeable growth segment
for the overall restaurant industry and
serve as key decision-makers for many
brands at the local level—crucial for
both restaurants and suppliers looking
to compete in overseas markets.

Preliminary findings among the largest
players within this group of operators
headquartered outside the U.S. reveals
who is growing their portfolios and
footprints around the world.

Mixue Group is far and away the leader
when it comes to location count. The
China-based operator of Mixue, Lucky
Coffee and Fresh Beer Fulujia ended

Global Navigator clients: Click here for more

2025 with about 60,000 units globally, a
CAGR of 28% since 2024.

Jollibee Group out of the Philippines
grew at a similar pace, with a CAGR of
22.6% over the same period, boosted
by organic growth and acquisitions.

Thailand-based PTG Energy posted
some of the highest growth among
major groups, buoyed by rapid
expansion of its flagship Punthai coffee
QSR and the addition of Subway to its
portfolio. The group reached about
2,300 locations on an impressive 59%
CAGR since 2024.

All of these players—and many with
similar growth trajectories—share

Source: Technomic 2026 200 Global Restaurant Groups to Know

© 2026 Technomic, Inc.
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Ignite AI Prompt of the Week

In each Industry Insights, we ask Ignite Al a top-of-mind industry question and share the answer with you.
Copy our prompt or write your own to answer your industry questions in our Ignite.

Al is using data from Reports Company & Industry Consumer Menu

[ What chain restaurants opened the most new units in 20257 How does that compare to 20247 Clear ‘
Ignite Al is an Al-powered assistant providing foodservice insights from Technomic's research data. While we strive for accuracy, users should validate critical insights against source materials.

Wingstop is the No. 1

unit growth story in absolute
terms, adding 382 net new
locations in 2025—a pace that
surpassed even significantly
larger chains like Chipotle (+294
units) and McDonald's (+149
units).

Emerging brands are scaling at
explosive rates. 7 Brew Drive

Thru Coffee (+88.2%), Dave's Hot
Chicken (+52.3%), Paris Baguette
(+36.5%) and Cinnabon (+29.9%)

all posted extraordinary
percentage growth, signaling
strong franchisee demand and
white-space opportunity.

Coffee cafe is a dominant
expansion category. Dutch Bros
(+154), 7 Brew (+283), Dunkin'
(+231) and Scooter's Coffee (+54)
collectively added more than 700
units, reflecting sustained
consumer demand for drive-thru
and specialty beverage formats.

Technomic Ignite clients: Click here for more

Source: Technomic Ignite Al

© 2026 Technomic, Inc.

Net New Units

Wingstop

Cinnabon

Chipotle Mexican Grill

7 Brew Drive Thru Coffee
Jersey Mike's Subs
Dunkin'

Taco Bell

Chick-fil-A

Domino's

. 332
I 508
I 004
I 233
I 033
I 051
I 130

I 178

I 72
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https://www.technomic.com/ignite-menu-taste-tracker/

Want more insights?

You can get this
report delivered to

you biweekly!
Sign up here>>

Ignite Consumer

Get to know your customers'’
customers through 60+
attributes and visit occasion

metrics. Explore>>
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Ignite Company
See where restaurant chains

are, how many units they have
and how well they're doing.

Explore>>

Global Foodservice
Navigator
Understand the global industry,

from menu trends to
consumers, in 25 markets.

Explore>>

Ignite Menu

Pinpoint the latest menu trends
and see what'’s on the horizon.

Explore>>

@) Technomic

by informas

Since 1966, we have
produced in-depth
research focused on the
foodservice industry.

We provide insights into consumer,
industry and menu trends in
the U.S., Canada and 23 markets
around the world.

Our team of experts helps leaders
in the industry make complex
business decisions, set strategy
and stay ahead of the curve.

Have questions?
Reach out to us today.

312-876-0004
info@technomic.com
technomic.com



https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.technomic.com%2Findustry-insights-report%3Futm_source%3DNewsletter%26utm_medium%3DIndustry%2520Insight%26utm_campaign%3Dindustry-insight-subscribe&data=04%7C01%7Ctschroeder%40technomic.com%7C35b238ccda26484b245408d89e41e2a2%7C2d753d1d7726485e9fec3c4d113d3be7%7C0%7C0%7C637433353099068167%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=fHecKwJZpRLqELI6t9bfnb2HtSssx%2Bl%2BN5UHEv0wITk%3D&reserved=0
https://www.technomic.com/ignite-consumer?utm_source=newsletter&utm_medium=industry-insights&utm_campaign=consumer
https://www.technomic.com/global-foodservice-navigator-program?utm_source=newsletter&utm_medium=industry-insights&utm_campaign=globalnav
https://www.technomic.com/ignite-company?utm_source=newsletter&utm_medium=industry-insights&utm_campaign=company
https://www.technomic.com/ignite-menu?utm_source=newsletter&utm_medium=industry-insights&utm_campaign=menu

	Industry Insights
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9

