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Understand your
CONSUMERS

Explore who's ordering specific items, segment-level
occasion metrics and the consumer path to purchase
with Ignite Consumer

UNDERSTAND MORE



https://www.technomic.com/ignite-consumer?utm_source=Industry+Insights&utm_medium=ad

IGNITE COMPANY

McDonald’s Stands
Out as Top Global

Chain

McDonald’s continues to reign supreme
as the world’s largest chain restaurant,
finishing 2021 with more than 40,000
stores across the globe. The burger
behemoth closed about 2% of its
domestic locations in 2021 but added
over 1,000 stores internationally.

Despite shuttering a significant number
of stores across its global footprint in
recent years, Subway remains the
second-largest chain in the world with
upwards of 37,100 total locations.

Though Starbucks and Burger King had
modest growth in the United States in
2021, the two chains have ramped up
international expansion, growing by 6%
and 5% overseas, respectively.

Source: Technomic Ignite Company
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Despite opening only ten net new
stores in the United States in 2021,
KFC continues its aggressive
expansion overseas. The chicken chain
grew by more than 9% in international
markets last year, adding a significant
number of stores in China, Thailand
and Mexico. KFC has opened over
4,000 international stores since 2018.

LARGEST GLOBAL CHAIN RESTAURANTS
RANKED BY 2021 GLOBAL UNIT COUNT

m U.S. locations mInternational locations







IGNITE CONSUMER

Millennials’ Parenting
Life Stage Puts Kids
Front and Center

While kids menus and seating are
highly important to millennials overall,
there are some intergenerational
differences.

Specific attributes such as a kid-friendly
ambiance, family-meal combos and
play areas are more important to
younger millennials, who are more
likely to have younger children. While
younger millennials are also more likely
to put a focus on health for their kids,
older millennials are more ready to
expose their kids to new foods and
flavors at restaurants.

While parenting is a central component
of these consumer’s lives, brands must

also appeal to the millennials
themselves. Millennials visit foodservice
for special and social occasions in
addition to kids occasions, and they
continue to express elevated interest in
new, innovative experiences.

Operators and their supplier partners
must work together to develop both
family-meal bundles and menus that will
highlight craveability for kids at various
ages, from toddlers to teens.

Additionally, positioning menus ideal for
date nights or social occasions with
friends can also help appeal to this
generation.

Base: 221 consumers ages 30-45 who indicated the importance of kids attributes
Q: You mentioned that you live with kids. How important or unimportant are the following factors to you when choosing

a restaurant to visit with children?

Source: Technomic Ignite Consumer featuring the Technomic 2022 Generational Consumer Trend Report
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IMPORTANCE OF KIDS ATTRIBUTES
TOP TWO BOX=IMPORTANT & EXTREMELY IMPORTANT

I 59%
Has a kids menu IS 59%
60%

I 5500
Appropriate seating for kids NG  59%
50%

I 540
Kid-friendly ambiance I 57%
50%

I 43%
Offers family-meal combo [N 50%
45%

I 45%

Has a “family zone” dining area for e — T
families with younger kids 45(;
0

I 44%
Has a menu for tweens/teens [N 46%
41%

I £ 0%
Provides toys/activities for kids NG 43%
37%

I 309
Has a play area for kids NN 44%
33%

m Millennials = Younger milennials (30-37) = Older millennials (38-45)




GLOBAL FOODSERVICE NAVIGATOR

Fastest-Growing Restaurant
Chains Iin Asia

Restaurant chains are poised for
significant expansion in the post-
pandemic landscape and nowhere is
that truer than in Asia.

China, Indonesia, Malaysia and other
markets in this region not only boast
large populations and opportunistic
marketplaces—they’re also relatively
underbuilt from a chain perspective.

And it’s not just American export brands
on growth tracks. Increasingly, younger
players from within the region are
showing some of the largest growth.

Here’s a look at some of the expansion
leaders across various countries in
Asia.*

Source: Technomic Global Foodservice Navigator Program

Wuye Noodles—China

Founded in 2018, this LSR noodle
specialist ended 2021 with about 1,190
units on the mainland, up 245.8%.

Nowwa Coffee—China

Founded in 2019, this LSR with a
penchant for fruit-flavored coffees grew
to about 1,520 locations on the
mainland in 2021, up 67.9%.

Pizza Hut—India

Though it's been in India for more than
two decades, 2021 was a banner
growth year for the U.S.-based pizza
giant, which surpassed 600 locations in
the market at a 37.5% growth rate.

*Note: YOY growth through end of 2021; had at least 100 units at end of 2020
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Kopi Kenangan—Indonesia

Founded in 2017 and now the fourth-
largest chain in the world’s fourth-
largest country by population, this
coffee cafe posted an impressive 32.6%
unit growth in 2021 to reach 565
locations.

Only Technomic tracks restaurant chain
news and trends daily across 25
countries in a dozen languages to keep
clients informed and ahead of their
competition. Learn more now.

Nowwa Coffee
W R U o



https://www.technomic.com/global-foodservice-navigator-program

WANT MORE INSIGHTS?

You can get this
report delivered to
you bi-weekly!
Sign up here>>

Ignite Consumer

Get to know your customers’
customers through 60+ attributes
and visit occasion metrics.

Explore>>
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Ignite Company
See where restaurant chains

are, how many units they have
and how well they’re doing.

Explore>>

Global Foodservice

Navigator
Understand the global industry,

from menu trends to consumers,
in 25 countries. Explore>>

Ignite Menu

Pinpoint the latest menu trends
and see what’s on the horizon.

Explore>>

> \—;— Technomic.

Since 1966, we have
produced in-depth
research focused on the
foodservice industry.

We provide insights into consumer,
industry and menu trends in
the U.S., Canada and 23 countries
around the world.

Our team of experts helps leaders
in the industry make complex
business decisions, set strategy
and stay ahead of the curve.

Have questions about this report?
Reach out to us today.

312-876-0004
info@technomic.com
technomic.com
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