Industry Insights

A roundup of noteworthy foodservice findings
for the week of Dec. 1, 2025
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https://www.technomic.com/foodservice-planning-program

Ignite Company

How have chain

restaurants performed

in 2025?

Technomic's latest performance
projections for the industry’s top
1,500 chain restaurants indicates
that cumulative chain sales will
expand by 3.1% in 2025, a slight
uptick from the prior year’'s 3.0%
increase.

Total top 1,500 chain restaurant
sales volume is on pace to reach
$480 billion in 2025, representing a
net increase of over $14 billion
compared to 2024.

Strengthening sales for McDonald’s,
as well as the robust growth of top
full-service players Chili's Grill & Bar
and Texas Roadhouse, are key
factors boosting overall 2025 chain
results.

Access deeper segment and cuisine
category performance forecasts in
the newly-released Chain Restaurant
Performance Outlook, now available
on Ignite.

Ignite Company clients: Click here for more

Source: Technomic Ignite Company

Note: (F)=forecast; All forecasts are preliminary and subject to revision

© 2025 Technomic, Inc.

TOP 1,500 CHAIN RESTAURANTS
ANNUAL U.S. SALES CHANGE
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https://ignite.technomic.com/Reports/View/openings-and-closures-at-independent-restaurants-technomic?categoryName=Location+Targeting&programName=Company+&utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20251124

Ignite Menu clients: Click here for more
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Ignite Consumer

Diners seeking deals:
coupons and
discounted offers

With fast-food prices on the rise, many
diners are turning to value, deals and
promotions to offset the cost of a
restaurant purchase.

Data from Ignite Consumer shows that
one in five (19%) chain restaurant
guests reported redeeming a coupon
or discounted offer during their most
recent occasion. Guests who sought
out these deals were most likely to
describe the occasion as a routine
meal, suggesting that value may play a
larger role when the behavior is
habitual.

Furthermore, more than one-third of
diners who reported using a coupon or
discounted offer tended to do so
during a solo occasion (35%) and a
majority indicated they dined off-
premise (56%).

Top limited-service chains for
coupon/discounted offer reception
include:

1. Domino's
2. Marco's Pizza

3. Papa Murphy's Pizza

Ignite Consumer clients: Click here for more

Base: 112,700 recent restaurant guests ages 18+

Source: Technomic Ignite Consumer, Q4 2024-Q3 2025

Images Source: Domino’s website
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SPECIALTY PIZZAS

FOR $9.99 EACH.

Treat yo self to our best, most premium medium Specialty
Pizzas for just $9.99 each when you Mix & Match.

PRICES HIGHER FOR SOME LOCATIONS.

OFFER DETAILS Match. You must choose th
Wi Bowl Pasta, Hand

WEEKLONG CARRYOUT

CARRY OUT FOR JUST
$7.99 EACH.

Spend less dough when you carry out a 1-topping pizza on
any of our 6 delicious crusts, plus 8-piece wings or
boneless chicken.

PRICES HIGHER FOR SOME LOCATIONS. You must ask for thi

OFFER DETAILS

.99 each when you Mix &
tem minimum. Bone-in
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Global Foodservice Navigator

Trying new flavours

with LTOS

According to Technomic’s Global
Foodservice Navigator Program, global
consumers have complex opinions on
restaurant menus, ranging from the
importance of LTOs and trendy menu

items to willingness to try new flavours.

With these issues of key importance to
operators and their menus,
understanding this relationship
requires a deeper dive.

While about 57% of global consumers
report that they seek out new flavours
from time to time, only about 35% say
that choosing a meal explicitly to try
new flavours is an occasion they visit
foodservice for.

A similar percentage (33%) say they
always or often order new or unique
menu options from restaurants.

However, more than half of consumers
state that on-trend menu options and

the availability of LTOs—both of which
often feature new flavours or
repurpose familiar ones—are
important factors in choosing LSRs to
visit.

At the most basic level, global
consumers may be seeking out
different kinds of LTOs. The ability to
customize food is somewhat or very
important to 66% of foodservice
patrons worldwide, with consumers
reporting that they customize about
35% of their food and nonalcohol
beverage orders.

Introducing trendy LTO add-ons to
recognizable food and beverages is a
potential strategy that bridges the gap
between consumers' stated interest in
new flavours and their actual orders by
offering new experiences in relatively
familiar dishes.

Global Navigator clients: Click here for more
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% GLOBAL CONSUMERS WHO...

Try new flavors from time to time

Consider LTO availability somewhat or
very important for LSRs

Consider availability of on-trend menu
options somewhat or very important
for LSRs

Make occasions of ordering meals to
try new flavours

Order new or unique menu items
always or often

Seek out new flavours actively



https://ignite.technomic.com/Reports/View/global-consumer-global-consumer-trends-data-q4-2025-technomic?categoryName=Global+Consumer&programName=Global+Navigator&utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20251124

Want more insights?

You can get this
report delivered to

you biweekly!
Sign up here>>

Ignite Consumer

Get to know your customers'’
customers through 60+
attributes and visit occasion

metrics. Explore>>

© 2025 Technomic, Inc.

Ignite Company
See where restaurant chains

are, how many units they have
and how well they're doing.

Explore>>

Global Foodservice
Navigator
Understand the global industry,

from menu trends to
consumers, in 25 markets.

Explore>>

Ignite Menu

Pinpoint the latest menu trends
and see what'’s on the horizon.

Explore>>
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Since 1966, we have
produced in-depth
research focused on the
foodservice industry.

We provide insights into consumer,
industry and menu trends in
the U.S., Canada and 23 markets
around the world.

Our team of experts helps leaders
in the industry make complex
business decisions, set strategy
and stay ahead of the curve.

Have questions?
Reach out to us today.

312-876-0004
info@technomic.com
technomic.com
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