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Regional and up-and-coming coffee 
brands proved to be a boon for growth 
in the coffee industry in 2022. Total 
sales for coffee cafe chains in the Top 
500 grew more than 13% in 2022, with 
overall location growth over 3%.

Dutch Bros Coffee, based in Oregon, 
increased sales by 27% in 2022 on a 
year-over-year basis. The brand 
opened 133 locations last year, now 
with 671 total stores scattered across 
the West Coast. 

Scooter’s Coffee opened more than 150 
new locations in 2022, bringing its total 
to 555 stores, mostly in the Midwest. 

Biggby Coffee now boasts 334 stores, 
largely concentrated in Michigan and 
neighboring states. The brand opened 
over 50 new locations in 2022.

Unmatched insights and analysis of the 
industry’s largest chain players can be 
accessed in Technomic’s recently 
released 2023 Top 500 Chain 
Restaurant Report.

Source: Technomic Ignite Company

IGNITE COMPANY

Regional chains 
boost coffee category

REGIONAL COFFEE CAFE CHAINS
2022 NEW LOCATION OPENINGS
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https://ignite.technomic.com/reports/view/top-500-chains-2023-top-500-chain-restaurant-report-technomic?searchType=Report&utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20230508
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Technomic’s recently published New 
Item Trends report delves into the 
details of the 4,273 new items added to 
menus in Q1 2023. The chart on the 
right breaks these new items down by 
mealpart. Here are some of the trends 
that emerged from the past quarter’s 
new menu items.

Appetizers
● Barbecue Ranch 

● Fresno Chile Peppers 

● Honey-Glazed

Entrees
● Caprese Sandwiches

● Celebrity-Backed Meals 

● Vegan Bowls

Desserts
● Specialty Bread Puddings

● Opera Cakes

● Strawberry Bars

Nonalcohol Beverages 
● Cucumber 

● Spicy Mocktails

● White Chocolate Lattes

Source: Technomic Ignite Menu, Q1 2023

IGNITE MENU

What’s trending among 
new menu items?

Entree
1,675

Side
910

Add-On
508

Appetizer
449

Dessert
341

Nonalcohol 
Beverage

296

Kids Menu
92

Senior Menu
2

NEW ITEMS BY MEALPART

https://ignite.technomic.com/Reports/View/new-item-trends-us-q1-2023-technomic?utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20230508
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Recent years have seen an 
acceleration of tech integration in 
restaurants, with the aim of improving  
the overall consumer experience. 
Today, online ordering channels 
continue to take share among both 
delivery and carryout orders. 

Although Gen Z is seen as a highly 
digital consumer group who 
experiences the world only through 
screens, they are not the most tech-
centric cohort when it comes to  
foodservice. In fact, millennials value 
the integration of technology more than 
any other demographic group. 

Nearly three in 10 millennials (28%) 
have stated that it is very important that 

an operator provides digital ordering 
capabilities when deciding on a 
restaurant for an occasion. The option 
to order online in advance fits their on-
the-go lifestyle. 

In addition, 42% of millennials fall into 
Technomic’s Functional Eater 
consumer segment and do not usually 
plan for meals or spend time cooking. 
Many feel too busy navigating full-time 
jobs, taking care of their kids and more, 
frequently leveraging restaurants as a 
way to get through their hectic day. 
Digital engagement is often seen as a 
way to streamline the process for these 
diners as they may feel time-starved.

IGNITE CONSUMER

Technology usage at 
restaurants
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Offers mobile/smartphone or
kiosk/tabletop payment

Provides online/mobile or
kiosk/tabletop ordering capabilities

Uses technology to improve overall
experience

Offers a good value through use of
technology

HOW DO YOU RATE THE IMPORTANCE OF EACH OF THE 
FOLLOWING ATTRIBUTES WHEN DECIDING WHICH 

RESTAURANT YOU WILL VISIT?
TOP BOX (% VERY IMPORTANT)

Gen Zers
Millennials
Gen Xers
Baby boomers

Base: Varies; Approximately 8,500 consumers 18+ per attribute
Source: Technomic Ignite Consumer, Q2 2022-Q1 2023

https://ignite.technomic.com/consumerCrosstab?utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20230508
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While major regional and inter-regional 
trends often receive significant 
coverage, Technomic also tracks a 
wide range of smaller and often off-
kilter trends that influence menus 
around the world. Here are a few that 
merit callouts: 

In Southeast Asia, daring coffee builds 
wield significant regional influence as 
chains seek to entice consumers with 
unusual textures, flavor profiles and 
even semisolid coffee builds. 

Particularly notable recent releases 
include Cafe Amazon Thailand’s 
popcorn-topped butter corn beverages;
MAXX Coffee Indonesia’s Hanami 
Latte, a citrus-floral coffee rolled out as 

part of the chain’s Blooming Spring 
series; and Kenny Rogers Roasters 
Philippines’ coffee-flavored ice cubes, 
served along with warm milk and syrup 
for an unconventional take on a latte 
build.

In Europe, operators are finding 
creative uses for cottage cheese across 
mealparts as they seek to use this 
familiar ingredients as a simple way to 
expand existing menu items. 

In Germany—where the cottage cheese 
of choice is often quark—operators 
have added it to doughnuts and 
cheesecakes, among other uses, while 
in Russia, chains have made heavy use 
of tvorog cheese in LTOs like pastries

and pancakes.

And throughout Latin America, 
unbreaded cheeses that are fried or 
roasted have found a prominent place 
on menus, particularly in Colombia and 
Mexico. 

There, operators have highlighted these 
ingredients in sides like fried costeno
cheese fingers, as well as in main 
dishes starring roasted and stuffed 
queso panela.

Only Technomic can track emerging 
menu trends around the world with over 
45,000 new and limited-time menu items 
from 25 different countries at the ready 
to keep clients informed and ahead of 
their competition. Learn more here.

Source: Technomic Global Foodservice Navigator Program
Image Source: Shutterstock

GLOBAL FOODSERVICE NAVIGATOR

Three oddly specific trends 
from around the world

https://www.facebook.com/cafeamazonofficial/photos/a.412043542157323/6531400186888264/
https://www.instagram.com/p/CotT499BJCV/
https://www.instagram.com/p/CotT499BJCV/
https://www.instagram.com/p/CqOlY3_trTY/
https://www.instagram.com/p/CognROpqsBg/?hl=en
https://vk.com/wall-142790517_2399
https://vk.com/wall-39139909_16311
https://www.facebook.com/watch/?v=1233359740723465
https://www.facebook.com/photo/?fbid=499060352400140&set=a.494631939509648
https://www.facebook.com/photo/?fbid=499060352400140&set=a.494631939509648
https://www.technomic.com/global-foodservice-navigator-program
https://ignite.technomic.com/reports/24?utm_source=IndInsights&utm_medium=ReportLink&utm_campaign=20230508
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